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GIVEAWAY ‘MONEY’ 


MAT 3A (actual size, 6" x 2%") 


An eminently workable promotion that should enlist the help 
of one or more large stores in your campaign is a ''Mysteri- 
ous Island" money giveaway (see money," in reduced size). 
Mat 3A is available for local printing of your own ''Mysteri- 
ous Island'' money. Stunt involves getting the leading store 
or stores in your situation to exchange "Mysterious Island" 
money, dollar for dollar; that is, for every dollar purchase the 
buyer in return gets a unit of the Mysterious Island money. 
Print theatre and co-op store credits on reverse side of 
"money." 


e On the first Saturday of your engagement, prior to the per- 
formance, a "Mysterious Island'' auction of games and toys 
should be held at the theatre. This auction is open only to 
children under I5 years of age. The children, supplied with 
"Mysterious Island" money obtained from the stores as the 
result of purchases, bid for the objects of their choice. The 
stores cooperating in the promotion, of course, should play 
up the giveaway through displays in their local ads. 

e Get the host of a popular afternoon TV show to sponsor the 
promotion. This will result, of course, in plugs on the air 
and pdugs for the cooperating store or stores. If the studio 
in which the TV host holds sway is large enough, hold the 
auction there instead of the theatre. 


For advance and current lobby use, or in a cooperative pro- 
motion with a store willing to publicize the stunt, this 
"treasure chest'' and key giveaway is the perfect tie-in 
"Mysterious Island," in which the stars are helped in their 
fight for survival when they find just such a treasure chest 
packed with the books, tools and other materials they vitally 
need on the mysterious island (see, and use, Still Nos. 761 
and 768). Fill your "treasure chest" with promoted merchan- 
dise which goes to whoever has the appropriate key. A 
“treasure chest" (13'' long, 10!/." wide and 81/2" deep) 
along with a high grade bronze pin tumbler padlock, two 
keys to fit, 1000 bogus keys, and an advertising mat, all are 
available for $28.50. Send payment in full direct to: 


National Sales Incentives, Inc. 
420 Lexington Ave., N. Y. 17, N. Y. 


Extra keys to fit: 


Mist bec cee se $16.00 [home tet bea... cases: 25¢ each 
IV, Rie sree a on 14.50M Tist OW Aue ete ois eic ead ones 23¢ each 
HONAP arco eer en oe cee 13.00M PASS (ole he ee Pe One ere 20c¢ each 
OWA Pe hoki cs au eee 11.00M JBL Renae ae Se bee eae 14c each 


LIBRARIES 


Your public library should certainly be receptive to a special 
display of the many editions of the book, for which you 
could provide production stills, credit cards and other 
special material calling attention to the picture. Go after a 
bookmark as well, using a one-column ad from the pressbook. 
Many libraries have story telling hours for youngsters. Sug- 
gest to the librarian in charge that she relate "Mysterious 
Island" to the children coincident with your playdate. 
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THREE BOOK 


"Mysterious Island,"’ one of Jules Verne's most popular 
novels, is benefitting from a powerful book promotion push. 


Permabooks, published by Pocket Books, Inc., has published 
a movie edition of the popular classic and will launch an 
extensive point-of-sale campaign backed by a window 
streamer and tack card. The attractive cover in full color 
highlights two SuperDynamation stills and contains a pic- 
ture credit. Front and back covers are shown below. 


This Pocket Book edition also is a Teen-Age Book Club 
choice, and is being publicized to some 2,000,000 students 
in more than 30,000 classrooms throughout the country in 
a bulletin which also carries production notes and scenes 
from the film. 


Grosset & Dunlap, publisher of a hardcover edition of the 
Verne novel, is alerting book stores to the picture and 
suggesting they watch for its opening. Grosset & Dunlap will 
support the "Mysterious Island'' drive with a window 
streamer (above) which it is distributing to book retailers. 


* Among other "Mysterious Island" editions available 
in various book stores are those of World Publishing, 
Dodd, Mead, Scribner's and a de luxe edition by 
Heritage. 


With such a wealth of book material to go on, there are 
many things that can be done, book-wise, to call attention 
to your ''Mysterious Island" playdate. Try the following: 


e Contact local Pocket Books, Inc., distributor for mutual co- 
operation, including co-op ads. 


Provide stills, posters and playdate signs for window and 
in-store displays. 


e Make up a wrap-around, with full credits, for presentation 
to reviewers, radio/TV personalities, as contest prizes, etc. 


e Make up a book mark, using a one-column pressbook ad. 


Distribute paperback books, as giveaway. 


For your Grosset & Dunlap hard-cover edition, contact the 
publisher's distributor for mutual cooperation along the 
above lines as well as window displays, co-op ads, etc. 


Five Union prisoners of war escape 
by balloon from Richmond to the 


it 


PROMOTIONS! 


DELL COMIC BOOK 


A Dell Comic Book version of ''Mysterious Island," set to 
retail at 15c, will be sold nationally in such Dell retail outlets 
as newsstands, variety stores, drugstores, stationery stores, 
etc. The front cover features SuperDynamation stills in 
color, while the inside front cover carries a still and caption 
story and a picture credit. Dell is supplying a point-of-sale 
card to its retail outlets through its wholesalers. Comic book 
cover is shown above, right. 

e Obtain quantities of the Dell comic book and distribute 

them to the first children admitted opening day. 


e Contact the Dell distributor in your situation and arrange 
joint promotions. 


JULES VERNE 


Since Jules Verne is a name to conjure with, play it to the 
hilt! Variations could include: 
e Guest-admit all people who can prove their name is Verne. 
If by some happenstance there is an authentic Jules Verne 
in your city, fete him, have him make personal appearances, 
newspaper and TV interviews. 


e Set up a Jules Verne club among small fry, stressing 'My- 
sterious Island." 


e Promote an essay contest, inspired by Jules Verne and "My- 
sterious Island," to show how science-fiction frequently antici- 
pates the future. 


REACH SCHOOLS 


Since the Jules Verne books are semi-classics, undoubtedly 
on the reading lists of many schools, go after the educa- 
tional institutions and their staffs and also local PTA’s in your 
"Mysterious Island"’ promotion. 

e Post stills, captions and posters on school bulletin boards. 

e Offer group sales in the schools. 

e Set up screenings for PTA officers, English teachers and other 

such groups for word-of-mouth publicity. 


Conduct a contest for the best student concept in art classes 
of Verne's "Mysterious Island." Work this in conjunction with 
local art supply store and obtain promoted merchandise for 
winners. 


Send a letter to all school student leaders, including G. O. 
officers, active staff members of school papers, etc., asking 
them to a special preview screening. Resultant word-of- 
mouth publicity on, and reviews of, “Mysterious Island" 
should amply repay you. 


e Additionally, enlist teen-age press agents for publicity and 
promotion specially oriented toward teenagers. They can: 


a. Distribute heralds and throwaways around town. 
b. Contact the Teenage Editor of local newspaper on why 
teenagers would want to see "Mysterious Island." 
c. Assist with any "Mysterious Island" stunts or promotions 
worked locally. 


NETWORK TV 


"Mysterious Island" is receiving excellent spotlighting on 
some of the nation's most important network television 
shows. Shows already set at this writing are ''The Price Is 
Right" and "Play Your Hunch" on the NBC-TV network and 
"'To Tell the Truth'' on the CBS-TV network. ''The Price Is 
Right" tie-in will credit the picture on one of its December 
shows. With these big shows working for you on the national 
level: 

e Work closely with the promotion manager of the local sta- 

tions carrying the above network shows. 


e Call attention in your ads to the above promotions and when 
the December dates for the shows are set plug them in your 
advertising copy. 


e Get up a throwaway for distribution on the days the local 
stations are scheduled to carry the network shows. 


Don Piccard, world-famous balloonist and high-altitude 
record holder, will make a balloon flight on behalf of 'My- 
sterious Island,'' which will be covered by ''Today,"" NBC-TV 
morning program. In addition, Piccard will make a balloon 
flight in about six or ten other cities on behalf of 'Mysteri- 
ous Island."' Mr. Piccard is the subject of an open end inter- 
view (see selling aids, at right). 


BALLOONS! 


Balloons seem to fascinate children of all ages. Using the 
escape balloon in "Mysterious Island" as a springboard, try 
the following activities: 
e Distribute toy balloons to the first 50 children admitted. Ad- 
vertise this giveaway in your ads. 
e Release toy balloons with title, credits and playdate all over 
the surrounding territory. 


@ If possible, secure the use of an Army observation balloon 
and have it moored near your theatre. Work in title and 
credits. 


e Work some kind of high-flying balloon contest for the kids 
who can reach the highest altitude. Promoted merchandise 
as prizes. 


ADVENTURE 


BEYOND 
BELIEF! 


A CHARLES H. SCHNEER Production 
A COLUMBIA PICTURES RELEASE 
SUPEROYNAMATION 


Eastman COLOR 


Shown above is the "Mysterious 
Island" message as it will appear 
on the balloons described below. 


Round 9" balloons in assorted colors, carrying ‘Mysterious 
Island" art and copy, are available for theatre and outside 
distribution at $21.00 per 1000 balloons—minimum order. 
Theatres desiring name and playdate credit on reverse side 
of balloon, at an additional $4. per thousand, should send 
copy with their check or money order—payment in full— 
direct to: 
The Maple City Rubber Co. 
Norwalk, Ohio 


TOY STORES 


Captain Nemo's submarine, "Nautilus," in "Mysterious Is- 
land," the escape balloon and the ingenious undersea equip- 
ment devised by Nemo for use in his underwater kingdom, 
can cue productive tie-ups with toy and gift stores, as well 
as an attractive lobby display. Be sure to plant production 
stills and full screen credits in your toy store displays. Your 
lobby display might be headed: "A World Beyond Belief— 


Jules Verne's ‘Mysterious Island’. 


ISLAND’ ANGLES 


© Work with a TV or radio disc jockey on the following con- 
test: Ask viewers or listeners to write in postcard answers 
to the question: ''What single item would you want to 
take with you if cast upon a Mysterious Island?" Pro- 
moted merchandise to the winners. 


e A radio or newspaper contest asking for the names of as 
many islands famous in history, literature or mythology 
that had an air of mystery connected with them. A varia- 
tion of this for children could be the naming of ten or 
more mysterious islands used by pirates as hideouts or 
ports of call. For example, Jamaica, British Indies, 
Montego and Gardiner's Island. Local prizes or guest 
tickets awarded to the winners. Make use of TV featurette 
described at right, above. 


Promote a radio contest with well-known local disc jockey 
whereby the d.j. plays one or more records each day 
containing the word "island" in the title or lyrics. Listeners 
who guess the title get promoted albums or guest tickets 
as contest prizes. 


COPPERTONE 


Michael Callan's endorsement of Coppertone was carried, 
with credits for him and for "Mysterious Island," in full- 
color, full-page magazine advertising during the summer 
months. Also part of this campaign were radio spots in which 
Callan and the picture were plugged. This pre-selling cam- 
paign might be capitalized upon, through tie-ups with 
Coppertone retail outlets. 


MERCHANDISING 


e An effective merchandising tie-up can be made with the 
leading department or specialty shop in your situation, to 
coincide with the store's display of winter cruise apparel. 
A paper display in the form of a balloon and basket 
carrying the copy: " ‘Mysterious Island’ Special'’ should 
be hung over special counters carrying the above mer- 
chandise. The display to carry copy: "If You Can't Go On 
An Island vacation, See ‘Mysterious Island' At Your Local 
Theatre.’ Be sure to set stills and picture credits in the 
fashion display. 

¢ A variation of the above contest would be to work it 
through a disc jockey television program with a plug for 
the department store donating the merchandise in the 
chest. Naturally, the playdate and ‘Mysterious Island" 
production stills showing the chest received from Capt. 
Nemo should be prominently displayed. Use Still Nos. 
761 and 768 in all publicity. 


SEE-BOARD 


All the ingredients for an effective, attention-getting See- 
Board in your lobby, emphasizing the astonishing adventures 
in ''Mysterious Island,"' are available. Set up this See-Board 
with the following stills and captions: 

SEE a Giant Bee Seal The Lovers In a Tomb of Honey! (Still 

No. PU-2} 

SEE Hand-To-Hand Fighting With a Giant Octopus! (Still No. 

PU-1} 

SEE Wooden Spears Pitted Against a Monster Crab! (Still No. 

PU-9) 

SEE the Savage Struggle With Parrot-Beaked Beast Bird! (Still 

No. PU-6) 

SEE the Mountain of Molten Fire! (Still No. PU-8) 

SEE the Attack Of The Pirate Ship! (Still No. 1488) 

SEE the Escape In a Balloon! (Still No. 1928) 
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‘MYSTERIOUS ISLANDS’ 
TV FEATURETTE 


A 4!/, minute television featurette showing some 
of the world's most "mysterious islands'' is avail- 
able upon request. The name and address of the 
station planning to use the film must be included 
in your letter. Write to Exploitation Department, 
Columbia Pictures Corp., 711 Fifth Ave., New 
York 22, N. Y., and the requested film will be 
forwarded direct to your cooperating TV station. 
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Contest) Record: Ideal for planting with your city's 
most important radio personality is a special ''Mysterious 
Island" contest record. Calling for identification of the 
special sound effects connected with the giant bee, the 
monster crab and epic-sized chicken, the disc is equipped 
with music in addition to the sound effects. Open end for 
local commentator to add specific contest details, the 
record is available upon request to: Exploitation Depart- 
ment, Columbia Pictures Corp., 711 Fifth Ave., N. Y. 22. 


Open End Interview: with Don Piccard, noted 
balloonist who will help plug ‘Mysterious Island.'' Mimeo- 
graphed scripts for local commentator. Order direct from 
Exploitation Dept., Columbia Pictures Corp., 711 5th Ave., 
New York 22, N. Y. 


Lobby Spot: A transcription containing all the my- 
sterious sounds from "Mysterious Island," i.e., the crab, bee, 
chicken, etc., is available on request through your local 
Columbia exchange. 


TV Trailers: A wide variety, all perfect for your TV 
campaign, with space for local announcer to add theatre 
and playdate information. Each has a final frame for super- 
imposed visual credits, if desired. Order direct from; Ex- 
ploitation Dept., Columbia Pictures Corp., 711 5th Ave., 
New York 22, N. Y. 


Teaser Trailer: For use in theatre, in advance of 
regular trailer, and for cross-plugs. Order through your 
Columbia exchange. 


Transeriptions: A variety of spot announcements, 
all open end for local commentator to add theatre credits. 
Available on a single disc. Order through your Columbia 
exchange; transcription will be mailed direct from New York. 


Two Telops: Style A, theatre and station identifica- 
tion. Style B, theatre advertising only. Prices; $5.00 without 
imprint; $7.50 with imprint; $2.00 for each additional slide 
or telop. Specify style and copy desired when you order 
direct from: QQ Title Card Co., 247 West 46th., New 
York 36, N. Y. 


Photo Story: Story of film in stills and captions. Sent 
with your credits direct to cooperating newspaper or TV 
program. Order from: Columbia Pictures Publicity Dept., 
711 Fifth Ave., New York 22, N. Y. 


Displays: 9' x |2' Flag: single face, $45.00; double 
face, $75.00. Badge: 40c. Streamer: 17' long, $16.50 each. 
Valance: $1.65 per running foot; minimum length, |0-foot. 
12 pennant string; 30' long, $3.50. Bumper strip: $1.00 each; 
minimum order 15. Order from National Flag Co., 43 West 
21 St., New York 10, N. Y. 


Showman’s Kit: Available free! Contains supple- 
mentary information about tie-ups, promotions, etc. Write 
direct to: Exploitation Dept., Columbia Pictures Corp., 
711 5th Avenue, New York 22, N. Y. 
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CAST 


Capt. Cyrus Harding ............... Michael Craig 
Lady Mary Fairchild... Joan Greenwood 
Herbert Brown... Michael Callan 
Gideon Siloti... fey... Gary Merrill 
Captain Nenio< <= 220 oe Herbert Lom 
St et eg i Beth Rogan 
mel. Penecren 2450. 5. ss Percy Herbert 
RE ie ee Dan Jackson 
POLS HN Ry eae G is on as Nigel Green 


THE CREDITS 


Screen play by John Prebble, Daniel Ullman, 
Crane Wilbur; Based on the novel by Jules 
Verne; Directed by Cy Endfield; Assistant Di- 
rector, Rene Dupont; Photographed by Wilkie 
Cooper in SuperDynamation; Eastman Color by 
Pathe; Production Supervisor, Raymond Anza- 
rut; Art Director, Bill Andrews; Editor, Frederick 
Wilson; Underwater Photography, Egil Wox- 
holt; Production Manager, Bob Sterne; Camera 
Operator, Jack Mills; Continuity, Marjorie Lav- 
elly; Sound Supervisor, John Cox; Sound Re- 
cordists, Peter Handford, Bob Jones; Title De- 
sign, Bob Gill; Music by Bernard Herrmann, 
Conducting the London Symphony Orchestra; 
Special Visual Effects Created by Ray Harry- 
hausen; Produced by Charles H. Schneer: A 
Charles H. Schneer Production. 
Film. A Columbia Release. 


An Ameran 


THE STORY 


(Not for Publication) Captain Cyrus Harding 
leads Union soldiers in a daring escape from a 
Confederate prison camp, using a seized Con- 
federate observation balloon. With Harding's 
men—Herbert Brown and Neb—are war corre- 
spondent Gideon Spilett and captured Confed- 
erate Sergeant Pencroft. A violent storm carries 
the balloon westward; eventually, the party 
lands ona lonely Pacific island. Two shipwrecked 
women, Lady Mary and her niece Elena, share 
in the dangerous encounters the survivors have 
with mammoth beasts, birds, bees and crabs. 
Their fight for survival is helped by a mysterious 
unknown who, ultimately, reveals himself as 
Captain Nemo, of the submarine Nautilus. 
Nemo, seeking to put an end to war in the world 
by increasing the food supply, is responsible for 
the strange animals. Nemo helps the castaways 
destroy an attacking pirate craft. When the 
island volcano threatens complete disaster, 
Nemo uses his hidden submarine to help float 
the sunken ship. They escape, but Captain 
Nemo is trapped in his underwater grotto. 
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(Mat 2A; Still No. PU-I) Undersea battle with a giant octopus is just one of the 
Superdynamation wonders in ‘'Mysterious Island,’ new Charles H. Schneer pro- 


duction based on the Jules Verne story. 


In Eastman Color, the Columbia release 


stars Michal Craig, Joan Greenwood, Michael Callan, Gary Merrill, Beth Rogan 


and Herbert Lom as Captain Nemo. 


(Review) 


Jules Verne’s imaginative “My- 
sterious Island,” the Charles H. 
Schneer production for Columbia 
release, arrived yesterday at the 
nee eee Te Theatre. It is the story 
of castaways on an island para- 
dise prowled by four-legged hor- 
rors, man-eating birds and other 
monster excitements. Filmed in 
SuperDynamation and Eastman 
Color, the adventure film races 
with excitement; it is a richly re- 
warding motion picture experience 
that should thrill young and old. 


Producer Schneer and Ray 
Harryhausen, the technical wizard 
responsible for the movie magic 
of “The 7th Voyage of Sinbad,” 
have effectively collaborated in 
transposing Verne’s exciting work 
to the screen, producing scene 
after scene of overwhelming ex- 
citement as the hardy band of ad- 
venturers battle furiously to sur- 
vive on an island crawling with 
monsters. Their troubles include 
a giant crab, a mammoth octopus, 
a huge bee and a bird as large as 
a beast. There is an underwater 
city, Captain Nemo and his sub- 
marine Nautilus, and a mountain 
of molten lava that bring's the pic- 
ture to a breathless close. 


Michael Craig is the hardy lead- 
er of the embattled group who 
make an exciting escape from a 
Confederate prison camp in a bal- 
loon to be cast into dangers un- 
dreamed-of before. Michael Callan, 
and Gary Merrill are two of the 
men he leads, while Herbert Lom 
is the mysterious Captain Nemo. 
Joan Greenwood and Beth Rogan 
are two shipwrecked women who 
join the castaways. 


(Opening Notice) 


Charles H. Schneer’s production 
of Jules Verne’s “Mysterious Is- 
land,” a Columbia release in Super- 
Dynamation and Eastman Color, 
ODENSE: 26-43 Ditst nein. : ae Thea- 
tre. Co-starred in the fabulous ad- 
venture story are Michael Craig, 
Joan Greenwood, Michael Callan, 
Gary Merrill, Beth Rogan and 
Herbert Lom as Captain Nemo. 
Verne’s famous story of a group 
of castaways who are plunged into 
strange terrors among mammoth 
birds and beasts, was adapted to 
the screen by John Prebble, Daniel 
Ullman and Crane Wilbur. Ray 
Harryhausen created the visual 
effects of “Mysterious Island,” an 
Ameran film directed by Cy End- 
field. 


(Built for Survival) 


Michael Craig, who plays the 
leader of a group of castaways 
fighting for survival on a Pacific 
island in Charles H. Schneer’s pro- 
duction of Jules Verne’s “Mysteri- 
ous Island,” Columbia release at 
LG as eras ‘Theatre in Super- 
Dynamation and Eastman Color, 
is really built for the role. Craig 
is a former boxer and sailor. 


(General Advance) 


Jules Verne’s “Mysterious Is- 
land,” brought to the screen in 
Charles H. Schneer’s new produc- 
tion for Columbia release, is said 
to be one of the most astounding 
motion picture adventures of all 
time. Co-starring Michael Craig, 
Joan Greenwood, Michael Callan, 
Gary Marrill, Beth Rogan and 
Herbert Lom as Captain Nemo, 
the Ameran film in SuperDynama- 
tion and Eastman Color, is due 
Sete seein at the ....... Theatre. 

Verne’s astonishing adventure 
recounts what happens to a group 
of men and two women, castaways 
on a Pacific island amid the incon- 
ceivable terrors of a fierce new 
animal world. Hollywood reports 
that ‘Mysterious Island” is one 
continuous flow of exciting and in- 
credible screen adventure whose 
rich resources of color, along with 
the SuperDynamation process per- 
fected by visual effects wizard 
Ray Harryhausen, do Verne’s 
story full entertainment justice. 


Producer Schneer and Harry- 
hausen, who collaborated earlier 
on such Dynamation films as “The 
7th Voyage of Sinbad” and “The 
3 Worlds of Gulliver,” are said to 
have excelled even these, with 
“Mysterious Island.” From the 
first thrilling escape by balloon of 
Union prisoners from a Confed- 
erate camp to their forced landing 
on a Pacific island, to their excit- 
ing struggle for survival, “My- 
sterious Island” is said to contain 
an ever mounting crescendo of ex- 
citement. Scenes without precedent 
include a savage fight with wood- 
en spears against a monster crab; 
a hand-to-hand fight against a 
giant octopus and a man and 
woman sealed in a tomb of honey 
by a mammoth bee. 


“Mysterious Island” was script- 
ed by John Prebble, Daniel Ullman 
and Crane Wilbur. Cy Endfield di- 
rected the Columbia release. 


(Gary Merrill) 


Gary Merrill’s career has come 
full circle. The actor’s first really 
important Broadway stage role, 
before he broke into motion pic- 
tures, was that of the newspaper 
reporter in “Born Yesterday.” 
Currently, Gary is co-starred as a 
war correspondent during the 
Civil War in Charles H. Schneer’s 
production of Jules Verne’s “My- 
sterious Island.” A Columbia re- 
lease in SuperDynamation and 
Eastman Color, the Ameran film 
also stars Michael Craig, Joan 
Greenwood, Michael Callan, Beth 
Rogan and Herbert Lom as Cap- 
tain Nemo. 


After Merrill established him- 
self on Broadway in “Born Yes- 
terday,” he continued in the role 
of the newspaper reporter during 
its long run. His first Hollywood 
film was “Slattery’s Hurricane.” 
Other of his pictures include 
“Twelve O’Clock High” and “All 
About Eve.” 


(Jules Verne) 


Jules Verne, the popular French 
romancer who is enjoying a great 
vogue among movie fans, was the 
author of ‘““Mysterious Island,” the 
Charles H. Schneer production for 
Columbia release now at the..... 
Theatre in SuperDynamation and 
Eastman Color. The Verne story 
is a tale of survival on a Pacific 
island. 

In the film, for example, audi- 
ences will see a giant land crab, 
some 18 feet across, lifting a six- 
foot man in one of its huge claws, 
and an enormous bee, taller than 
a man, sealing a man and woman 
into a cell of its giant honeycomb. 
The huge bee is actually seen 
hovering in the air over its victims 
as it waxes them into the cell. 

Additionally, there is a savage 
struggle with a beast-bird, a battle 
to the death beneath the sea with 
a giant octopus, a subterranean 
city, lair of the legendary Captain 
Nemo, and, finally, the eruption of 
the voleano on “Mysterious Is- 
land” that brings the film to a 
blazing climax. 

Ray Harryhausen, that photo- 
graphic wizard who created the 
visual effects of “The 3 Worlds of 
Gulliver” and “The 7th Voyage of 
Sinbad” for producer Schneer, also 
is responsible for the illusions of 
“Mysterious Island.” 

Written for the screen by John 
Prebble, Daniel Ullman and Crane 
Wilbur, “Mysterious Island” is an 
Ameran film in Eastman Color, 
directed by Cy Endfield. 


(Joan Greenwood) 


Dainty, petite and _ beautiful 
Joan Greenwood has never looked 
so bedraggled on the screen as she 
does as a Pacific island castaway 
in Charles H. Schneer’s production 
of Jules Verne’s “Mysterious Is- 
land,” the Columbia release now 
SE CRG Ss eee Theatre in 
SuperDynamation and Eastman 
Color. Co-starred in Verne’s as- 
tounding adventure are Michael 
Craig, Michael Callan, Gary Mer- 
rill, Beth Rogan and Herbert Lom 
as Captain Nemo. 

One of the screen’s best-dressed 
and best-groomed women, Joan 
wears but one costume throughout 
the picture and it progressively 
becomes more torn and tattered. 

Before Joan could even wear the 
dress the wardrobe department 
messed it up, tore the lace, ripped 
the skirt poured water over it and 
then sprinkled it with dust. This 
harsh treatment continued 
throughout the picture but, 
through it all, Miss Green man- 
aged to convey the idea that she 
is a lady and that breeding is more 
than dress-deep. 

“Mysterious Island” was writ- 
ten for the screen by Joan Prebble, 
Daniel Ullman and Crane Wilbur. 
The unusual visual effects were 
created by Ray Harryhausen. Cy 
Endfield directed the Ameran film. 


(Mat 1A; Still No. 1393) Michael Callan 
and Beth Rogan share fearsome Super- 
Dynamation terrors in "Mysterious Is- 
land,’ new Charles H. Schneer produc- 
tion based on the Jules Verne story. In 
Eastman Color, the Columbia release 
also stars Michael Craig, Joan Green- 
wood, Gary Merrill and Herbert Lom 
as Captain Nemo. 


(Michael Callan) 


Michael Callan, popular young 
Columbia star who was an actor- 
dancer on Broadway before being’ 
discovered by Hollywood, admits 
he is finding movie work twice as 
strenuous as his dance routines in 
the theatre. 

Starring in Charles H. Schneer’s 
production of Jules Verne’s “‘My- 
sterious Island,” for Columbia re- 
lease, at the Theatre, 
Mickey is finding that in movies 
a man has to be as much an acro- 
bat as an actor. In this adventure 
film, for example, he fights a life- 
and-death struggle with a giant 
crab, rides a monstrous bird larger 
than an ostrich, is attacked by a 
bee eight feet tall and has to climb 
hand over hand 50 feet up a vine 
to a cave. 

The young actor is rapidly being 
transformed into a top swashbuck- 
ling star, able to handle himself in 
any situation. He is good with 
sword or foils, and is able to per- 
form almost any acrobatic stunt 
asked of him. Callan has excellent 
coordination and timing, which 
stems from his years as a dancer. 
He is one star who can and does 
perform all of his own stunts on 
the screen. 


(Beth Rogan) 


Beth Rogan, one of England’s 
most photogenic models, is starred 
in Charles H. Schneer’s production 
of Jules Verne’s “Mysterious Is- 
land,” filmed in SuperDynamation 
and Eastman Color for Columbia 
release at the ........ Theatre. 
Also co-starred in “Mysterious 
Island” are Michael Craig, Joan 
Greenwood, Michael Callan, Gary 
Merrill and Herbert Lom as Cap- 
tain Nemo. 

Miss Rogan, who graced Lon- 
don’s Sunday supplements in Biki- 
nis and other abbreviated cos- 
tumes, attracted producer’s 
Schneer’s eye in just such a cos- 
tume. In “Mysterious Island,” the 
long-stemmed beauty at first is 
garbed in the cover-up crinolines 
of the 1860’s, but she breaks out of 
this confining type of costume to 
pop up during the course of the 
story in a fairly abbreviated ver- 
sion of what the well-dressed Pa- 
cific island castaway is wearing. 

Written for the screen by John 
Prebble, Daniel Ullman and Crane 
Wilbur, “Mysterious Island” was 
directed by Cy Endfield. An Amer- 
an film, the adventure drama had 
its visual effects created by Ray 
Harryhausen. 


(Herbert Lom) 


Herbert Lom, one of filmdom’s 
most versatile character actors, 
has jumped from science fact to 
science fiction in two films. Cur- 
rently, he is portraying the fiction- 
al Captain Nemo, commander of 
the submarine Nautilus, in Charles 
H. Schneer’s production of Jules 
Verne’s “Mysterious Island,” a 
Columbia release in SuperDyna- 
mation and Eastman Color now at 
GEO bic Wages ee Theatre. Prior to 
the “Captain Nemo” role, Lom 
played a German rocket scientist 
in “I Aim at the Stars,” the 
Wernher von Braun Story, also 
for Schneer and Columbia release. 

Lom first won _ international 
screen fame as a “heavy.” In “My- 
sterious Island,” he plays the bene- 
ficient Captain Nemo who helps 
a group of castaways on a tiny 
Pacific island to survive against 
astonishing dangers. 

Co-starred with Lom in “My- 
sterious Island” are Michael Craig, 
Joan Greenwood, Michael Callan, 
Gary Merrill and Beth Rogan. 


(Michael Craig) 


Michael Craig, a young British 
actor who won attention for his 
work as a sleuth in “Sapphire,” 
now turns to pure adventure in 
Charles H. Schneer’s production 
of Jules Verne’s “Mysterious Is- 
land” for Columbia release at the 
sistas ede eek eS Theatre. Craig plays 
the leader of a little band of cast- 
aways who are plunged into 


strange perils on “Mysterious Is- 
land.” 
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